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lay spa in the early nineties. At the time

designed my first

there were few spa outlets — limited to hotels with cramy

spas (n their basements or nail salons with ¢

=]

roomn in the back of the space. By the time [ finished Noélle

Day Spa in dtamiord, Connecticut, o Tipping Peint moment

had amived: spas were suddenly sprouting everywhere.

"spas” had opened in the five-block radius

1.

Today newsstonds

Within a year,
of my neighborho

are laden pa and health maga-

zines. Yoga is no longer just yoga. Kundalini is jousting with

Bikrorm and fis sther variations of yoga for earnest fol-

lowers. (I woke up one day last year to discover | was ro

langer the lone vegan in a group).

but also diverse

Spas

ar not only spa treatments

from acupuncture to col

nics to breath

s. It has become as complicated o choose a spaas it is

2 restaurant. And as competitive.

In this cr

wded arena, it 18 important to pull back and

revisit what makes a spa memerab : are some Hps

I have ¢ wered through my 13 well as my

rentures around the globs.

To cre

you muat;

the perfect spa experience,

* Keep it simple. Huge spa menus are
paralyzing and devour your pamper-
ing time while you try and analyze

vour oplions (On a recent spa wvisit |

counted ten pages of detailed options

listing every ingredient).

Take it easy on the fragrance. Mix your

own and 1l over power your spa. |

often think of the crange groves in Spain where 1

lived for t of neroli is & potent and

peautiful thing.

sur elient walks
ok at everything they look at, making sure that

Walk the walk. Walk everywhere

and I

everywhere the

y lock and walk they see something

beautitul,

Eliminate unnecessary noise. No noise between
roams. Make it visually elear to clients through SHH-

HHH signs that they keep their voices down. (This also

des technicians who click up and dowr the halls

sound s like water ... it finds

CLODAGH DESIGN

instead of door handles, which click and can get stuck,

* Use lights as art or to imply a window. | place large glowing

sconges in each windowless room

s on the bed and should

* Remember the ceiling. The client |

never look into a light fixture.

* Keep it pleasing to the eye. [{ you cannot afiord fresh flow-

]

rs, pile shiny green apples in an elegant bowl or pur-

T

chase some artifacts that contribute 1o the ambiance.

* Spread the green both in dollars and in environmental
awareness by using green-approved building materials,
products that are not fested on animals, non-toxic cleaning
agents, and use solar energy when you can. As spa
designers we should be mindful that it is not enly our

clients who we must rejuvenate. .. BD

The Susanqua Spa; Kiawah, South Carolina
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